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FORMULA E PARTNERS WITH LITTLE DOT STUDIOS 
Little Dot to distribute online video content 

 
LONDON, UK (September 28 2015) – Formula E has today announced it has signed a partnership 
with Little Dot Studios, the next generation broadcaster and producer, to create and distribute 
video content across YouTube, Facebook, Twitter, Snapchat and Periscope.  

 

 
 

Founded by Andy Taylor and Selma Turajlic just over two years ago, Little Dot Studios has 
grown rapidly and now distributes video content on social platforms for over 60 producers, 
broadcasters and rights-holders worldwide. In August alone, Little Dot Studios amassed over 
350 million views to its client’s content. 

 

Under the partnership, Little Dot Studios will distribute social videos including clips, highlights 
and compilations from each race, as well as unseen footage from the pitlane and behind the 
scenes. Little Dot Studios will also be on site at each race, producing original video content for 
each of the social platforms.  

 

Ali Russell, Director of Media and Strategic Partnerships at Formula E, said: "Little Dot Studios 
are at the forefront of the digital space and are market leaders in building entertainment 
brands online. We believe this new partnership and innovative approach to content creation 
and distribution will give Formula E fans compelling video available across multiple platforms in 
live and non-live environments."  

 

Andy Taylor, CEO at Little Dot Studios said: “We’re delighted to be working with an organisation 
as disruptive and forward-thinking as Formula E. From FanBoost to the use of all-electric power, 
Formula E epitomises innovation and ambition, as well as providing seriously competitive 

                   



	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  

wheel-to-wheel racing. Formula E’s approach to social media and online video is rare – their 
willingness to share so much content with fans is a refreshing approach that puts fans first, 
and it’s clear that other sports rights-holders are taking note. I don’t think any sport has given 
so much behind the scenes content to fans and had such ambition to innovate on so many 
digital platforms. It’s going to be a great project for Little Dot Studios and a great offering for 
Formula E fans.” 

 

ENDS 

 

Notes to editors: 

For further information, including hi-res images, visit www.fiaformulae.com/media or contact: 

 

FIA Formula E Communications Department // media@fiaformulae.com 

 

Follow Formula E: 

Twitter: twitter.com/FIAformulaE (@FIAformulaE) 

Facebook: facebook/fiaformulae 

YouTube: youtube/fiaformulae 

Website: www.fiaformulae.com 

   

About FIA Formula E Championship: 

Formula E is a ground-breaking FIA championship and the world’s first fully-electric racing series. 
It represents a vision for the future of the motor industry, serving as a framework for research 
and development around the electric vehicle, accelerating general interest in these cars and 
promoting sustainability. The first season began in Beijing in September 2014 and completed in 
London in June 2015, racing in 10 major cities (11 races) around the world. The championship sees 
10 teams, each with two drivers, going head-to-head to create a unique and exciting racing series 
designed to appeal to a new generation of motorsport fans. Season two gets underway in October 
in Beijing where the series becomes an ‘open championship’ allowing approved manufacturers to 
develop new powertrain solutions. Future seasons will see the regulations open up further 
allowing manufacturers to focus on improving battery technology. 

 

About FIA & Michelin - Today’s partners for tomorrow’s mobility:  

As well as being the official Formula E tyre supplier, Michelin is an official partner, at the 
international level, of the FIA Action for Road Safety campaign. The programme is designed to 
support the Decade of Action for Road Safety initiated by the UN, the aim of which is to save five 
million lives over the next 10 years. This programme is set up to educate and advocate for safer 
roads, vehicles and behaviours around the globe. 

 

About Little Dot Studios: 

Little Dot Studios was launched in April 2013 by Andy Taylor and Selma Turajlic to help production 
companies, broadcasters, rights-holders and advertisers grow audiences and revenues through 
online video. Based in London and Los Angeles, Little Dot Studios currently works with 60 
production companies, broadcasters and distribution companies to publish clips of their content 
on multiple platforms – reaching 350 million views per month. Little Dot Studios also produce 
original video for their own YouTube channels (Daily Mix, Tonic, Crumbs and Dead Parrot) as well 



	  

	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  	  

as for brands such as Renault, Pepsi Max, Samsung and Unilever. Little Dot Studios received start 
up funding from All3Media. 

 

 
	  
 


